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NuHOBanmmoHHOCTh ToAXx0aa npoekta SCM «...»
3aKJTFOYAETCS B CIICTYIOIIEM:
- Pa3paboTke cuctembl MOANEPKKH MPUHSATHUS
pemenuit (CIIIIP) B Bune MAC «...» OCHOBHBIMHU
(GYHKIUSMH KOTOPOTO SIBJISIFOTCS: MOJEIUPOBAaHUE
npubimkeHHo uHpopManuu, GopMUpPOBaHHE MHO-
YKECTBA KPUTEPHUEB ONTHUMAIbHOCTH, aBTOMATHU3AIIHIO
Pa3TUYHBIX TOCTAHOBOK 33/1a4 MHOTOKPHTEPUATBHON
ONTUMM3AIMHA, MHOTOKPUTEPHAIIbHBIN BBHIOOD ONTH-
MaJBHOTO PEIICHHS M €ro aHaim3, a TakkKe paspa-
00TKa peKoMeHaaui mo npuHATHIO pemennii. MAC
«...» MpeAHa3Ha4YeHa IS MTOMOIIY JIHI] TPHHUMAIO-
mux pemenust (JITIP) B mpoBeneHnn moaHOro u 00b-
€KTUBHOTO aHajlu3a MPEeIMETHOW O00JAaCTH C LETbIo
BbIOOpa ONTHMAJIBLHOTO PEIICHUs IPH HCIOIb30Ba-
Hun ¢QyskmuoHana SCM  «...». Ilpu paspabotke
HNAC «...» OyayT HUCIOJB30BaHBI HOBBIE METOJbBI
npeicTaBieHuss U 00pabOTKM NPHOIMKEHHON HH-
dbopMmaruu, a Takke COBPEMEHHbIE METOJIbl OpraHH-
3alMM TOJIb30BATEIBLCKOTO JAMANIOrTa, YTO O0ECIeUUT
pa3BUTHIE KOMMYHHUKaTHUBHBIE CIIOCOOHOCTH
Cuctema ympaBieHuUs IenovYkaMu moctaBok SCM
«...» COCTOHUT U3 2-X mojcucteM — «Toproseie Imio-
manku» u HMAC «...». Ilogcucrema «Toprosbie
TUTOMIAJIKM» — 3TO TEXHOJIOTHSI CO3JIaHUSI TOPTOBBIX
IUIOMIA/IOK U1 aBTOMAaTH3alMd OCHOBHBIX OW3HEC
MPOIIECCOB 3aKYINOK U MPOJIaXK, MO3BOJISIIOIIAS B PaM-
kax SCM «...» IpeanpuaTHioO CO374aBaTh MOJHOIICH-
HYIO KOPIOPATUBHYIO TOPTOBYIO TUIOMIAIKY, pa3me-
11aTh B HEM KaTaJord TOBApOB Ha MOKYIKY U Mpoja-
Yy, OCYIIECTBISATh MOUCK TOBAPOB MO HAWUMEHOBA-
HUIO/TIOCTABIIMKY/TI0O  PyOpHKaTopy, OGOpPMIATh U
UCTIONHATh 3aKa3bl, BecTu ON-line meperoBopsl, 3a-
KIIIOYaTh U OTCIIEKUBATh UCIIOJHEHUE CAEINOK I10 MO-
KyllKe U TpojJaxe B pexxume On-line, mpousBoauth
IUIaTeXH, a TaKkKe COo3/JaBaTb MOJCUCTEMBI €-
distribution u e-procurement.

[Toncucrema UAC «...» mpenHa3zHayeHa AJisl aHa-
JUTUYECKOH 0O0pabOTKM JaHHBIX, COOMpPAaEMBIX B
pamkax nojcuctembl «TOproBeie MIOMAAKNY», OTHO-
CSIIIMXCS K TOBApY WJIH YCIYT€ U €ro JBUKCHHIO TI0
BCEH I[EMOYKE MOCTaBOK - OT IMOCTABIIMKOB JI0 KO-
HEYHOTO ToTpedurens. AHamu3 u 00paboTKa ITUX
JAHHBIX TO3BOJISIET pelaTh 3a/adydl IJIaHUPOBAHMUS,
[IEHOOOpa30BaHus, ONTUMHU3ALNN PACXOJIOB, CHUXKE-
HUS 3aTpaT U TMOBBIIIEHUS KayecTBa OOCTY>KMBaHUS
noTpeduTeneii, 4T0 B WUTOTE TO3BOJISET IMOBHICHTH
3 PEeKTUBHOCTh TOBAPOOOOPOTA MPEANPHUATHIN, HC-
nonb3yronmx SCM «...»...

The innovative nature of the approach suggest-
ed by the SCM «...» project is detailed in the
following factors:
- a decision support system (DSS) has
been developed in the form of AIS «...» whose
major functions are modelling approximated
information, forming a set of optimality crite-
ria, automation of various descriptions of mul-
ti-criteria optimization tasks, multi-criteria
choice of the optimal solution and its analysis,
and developing a set of guidelines on decision
making. AIS «...» is targeted at decision-
makers to aid them in carrying out a complete
and objective analysis of the problem domain
in order to choose the optimal solution with the
help of the SCM «...»’s functionality. In de-
veloping AIS «...» new methods of presenting
and processing approximated information as
well as state-of-the-art methods of organizing
user communication will be applied, which
will account for advanced communication ca-
pability of the DSS.............cooiiiiiits
The system of supply chain management
SCM «...» breaks down into two subsystems:
«MarketPlaces» and AIS «...» The «Market-
Places» subsystem is a technology to set up
corporate marketplaces to automate a compa-
ny’s major sales and procurement activities. It
allows a company to create a full-scale corpo-
rate marketplace within the SCM «...» frame-
work, place catalogues of products for sale and
purchase, make a search by a name/supplier/ in
the rubricator, place and execute orders, hold
negotiations on-line, conclude and monitor the
accomplishment of sale and purchase deals on-
line, make payments, and create e-distribution
and e-procurement subsystems.

The AIS «...» subsystem is designed for
analytical processing of the data collected
within the «MarketPlaces» subsystem and re-
lated to a product or service and its flow on the
whole supply chain from a supplier to an end
user. The analysis and processing of this data
facilitates planning, pricing, cost optimization,
cost cutting and improvement of the quality of
customer service. As a result, this helps to
boost the efficiency of sales turnover of the
companies that use SCM «...».
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